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MONTHLY PRESCRIBING REFERENCE®

www.eMPR.com

OCTOBER 2014

NEW PRODUCTS

Dalvance  PAGE A10

Dalbavancin to treat acute bacterial skin 
and skin structure infections (ABSSSI) 

Invokamet  PAGE A11

Canagliflozin + metformin to treat 
type 2 diabetes mellitus (T2DM)

Jardiance  PAGE A12

Empagliflozin to treat T2DM

 1 Allergic Disorders 
 3 Cardiovascular Disease
 50 Dermatological Disorders
 61 Endocrine Disorders
 92 Gastrohepatic Disorders
 118 Immunization
 123 Infectious Diseases
 155 Metabolic Disorders
 162 Musculoskeletal Disorders
 178 Neurologic Disorders
 188 Nutrition
 189 Ob/Gyn
 199 Ophthalmic Disorders
 202 Otic Disorders
 203 Pain Management
 223 Psychiatric Disorders
 267 Respiratory Disorders
 293 Urological Disorders

OVER 2300 FORMULATIONS 
IN THERAPEUTIC SECTIONS

More News

CDC National Smoking Campaign 
Doubles Its Goal
September 09, 2013

TOP NEWS

University Compounding Recalls 
Testosterone Injectables
September 09, 2013

OTC Eye Drops Recalled Due to 
Possible Contamination
September 09, 2013

FDA Reviews Fertility Drug, 
Corifollitropin Alfa
September 09, 2013

Carrier 1:20 PM

Manufacturer

Indications

Adults and Children

Warnings/Precautions

Adverse Reactions

ALAVERT ODT OTC

                          Loratadine 10mg; orally-disintegrating tabs; 
contains phenylalanine; fresh mint, citrus burst, bubble gum 
flavors.

Antihistamine.

ALAVERT ODT

Maximize exposure, shape medical decision making, 
and deliver results with MPR

2015 MEDIA KIT
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Discounts & Promotional OpportunitiesPublishing Staff

PRINT + DIGITAL = 10% OFF 
ENTIRE PLAN  

ADD-AN-EDITION 
PROGRAM*
When you advertise in MPR and run 
the same product in another MPR
publication (PA/NP, Pharmacists, 
Pediatricians) you will receive a 
discount dependent on the number 
of publications you run in.

● 2 edition buy = 10%
● 3 edition buy = 15%
● 4 edition buy = 20%
*full run only; other discounts may not apply.

EXTRA BRIEF 
SUMMARY POLICY 
There will be NO additional space 
charges for any additional brief 
summary space that must run in MPR
beyond the brief summary space 
running in A-size journals

PREMIUM POSITIONS
● Cover 2: 25% 
● Cover 4: 50% 
● Section Index: 25% 
● Other: 10%

SPLIT RUN POLICY*
<50% of circulation = 50% discount; 
anything >50% will receive discount 
equal to “percentage of circulation 
not reached”

*$1500 plate change fee applies; 
no other discounts; other restrictions 
may apply

HAYMARKET CORPORATE 
DISCOUNT
Individual pharmaceutical companies 
and their subsidiaries may qualify for this 
additional discount based on their total 
gross spending in either 2014 or 2015. 
The amount of the discount when 
combining total gross spending for 
Oncology Nurse Advisor, The Clinical 
Advisor, all MPR titles, McKnight’s 
Long-Term Care News, Assisted Living, 
Renal & Urology News, Psychiatry 
Advisor, Endocrinology Advisor, and 
Neurology Advisor using 2015 rates is 
calculated after combo, continuity and 
special discounts are applied.

$   250,000 –  $   750,000 @ 2%

$   750,001 –  $1,500,000 @ 3%

$1,500,001 –  $2,500,000 @ 5%

$2,500,001 –  $3,500,000 @ 7%

$3,500,001 + @ 10%

ANNUAL-CONTRACT OPTION
5% discount on 2015 ad rates for all 
space contracted and paid for by 
January 31, 2015. Contracts must
stipulate the product(s), ad-unit size, 
colors, frequency, and specific dates 
of insertion in all editions.

IMPORTANT NOTE: In some instances, these discounts 
are mutually exclusive. Contact your Account Manager 
for details.

EDITORIAL STAFF
Director  Jenny Ko, PharmD

Director, Digital Content  Diana Ernst, RPh

Senior Manager, Drug Information  Anissa Lee, RPh

Drug Information Specialists
DaHee Han, PharmD; Mital Patel, PharmD

Production Editor Kim A. Daigneau

Digital Content Editor Elizabeth Gough-Gordon

MPR CUSTOM PROGRAMS
Vice President, Clinical Content & Strategy
Jeff Forster

Director, Clinical Content & Strategy
Anthony J. Serino, PhD, MBA

Scientific Directors
Christina Li, MPH; Marilyn G. Stearns, MD

Scientific Director/Senior Editorial Manager
Suzanne Wolfe, MA

Clinical Communications Specialists
Asha Gupta, PharmD; Dimpy Mehra, PharmD

Senior Editor
Gwynned L. Kelly

ADVERTISING STAFF
Scott M. Bugni scott.bugni@empr.com

Alyssa DaBronzo alyssa.dabronzo@empr.com

Chad Holloway chad.holloway@empr.com

Brian Layden brian.layden@empr.com

Marlis A. Miller marlis.miller@empr.com

Jason Skoyles jason.skoyles@empr.com

BUSINESS STAFF
Production Director Kathleen Grinder

Database/Composition Manager Karen Wahl

Circulation Manager Paul Silver

HAYMARKET MEDIA
Group Art Director, Haymarket Medical Jennifer Dvoretz

Senior Vice President, Medical Journals/Digital Products 
James Burke, RPh 

Senior Vice President, Clinical Communications John Pal

Chief Operating Officer John Crewe

Chief Financial Officer Donna Santarpia

CEO, Haymarket Media Inc. Lee Maniscalco

Haymarket Media, Inc. 
114 West 26th Street, 4th Fl.
New York, NY 10001
Tel: (646) 638-6000 
Fax: (646) 638-6119
eMPR.com

“MPR is innovative and always 
trying to come up with new 

opportunities. They are willing 
to establish a good partnership 
for carrying out campaigns to 

our target audiences.”



  MPR: The right dose of information  3

AUDIENCE PENETRATION1

• 86% of MPR users indicate they used the 
publication in the past 7 days 

• 67% of users report using the publication in 
the past 24 hours 

• 81% of users keep MPR in their office 
• 51% of users keep their old copies of MPR; 

21% pass it along to a colleague

HIGHLIGHTS2

• 41% more ad page exposures than leading 
journal

• A Top 5 reach among medical/surgical, 
multispecialty, and non-journal media

1. Kantar Media Professional Health, 2013 MPR Physician Usage Survey.
2. Kantar Media Professional Health, December 2013. Medical/Surgical, 
Multispecialty & Non-Journal Media Study.

2015 Ad Rates

Black & White

Frequency 1 Page

1×  $13,880 

6×   $13,640 

12×   $13,500 

24×   $13,240 

36×   $13,040 

48×   $12,810 

60×   $12,740 

72×   $12,620 

96×   $12,410 

120×   $12,300 

144×   $12,180 

192×  $11,950 

240×   $11,780 

300×   $11,600 

360×   $11,480 

420×   $11,360 

Color

       4-Color Charge                       $3,820

PRICING & BILLING EXTRA COPY 
PROGRAM REACH
Reach other clinicians via direct 
mail or rep delivery

MPR extra copies
● Option to include logo on front 

cover and back cover ad
● Pricing: See your Account 

Manager for more information

Want exclusivity 
for an audience?
● Secure an MPR

Semi-Custom 
Exclusive 
Edition 
and reach your 
target audience

● Premium covers 
and therapeutic 
subsection takeover

● Offers specialty exclusivity
● See your Account Manager for 

more details
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Combination drug approved for weight management 
See page A13

MONTHLY PRESCRIBING REFERENCE®

www.eMPR.com

OCTOBER 2014
NEW PRODUCTS
Dalvance  PAGE A10Dalbavancin to treat acute bacterial skin 

and skin structure infections (ABSSSI) Invokamet  PAGE A11Canagliflozin + metformin to treat 
type 2 diabetes mellitus (T2DM)Jardiance  PAGE A12Empagliflozin to treat T2DM

 1 Allergic Disorders  3 Cardiovascular Disease 50 Dermatological Disorders 61 Endocrine Disorders 92 Gastrohepatic Disorders 118 Immunization 123 Infectious Diseases 155 Metabolic Disorders 162 Musculoskeletal Disorders 178 Neurologic Disorders 188 Nutrition
 189 Ob/Gyn
 199 Ophthalmic Disorders 202 Otic Disorders 203 Pain Management 223 Psychiatric Disorders 267 Respiratory Disorders 293 Urological Disorders

OVER 2300 FORMULATIONS IN THERAPEUTIC SECTIONS

Derm
atologists’ 

Edition

CIRCULATION
Distributed nationally by controlled 
circulation to office-based physicians 
in the following AMA- and AOA-
registered specialties:

General practice 4,227

Family medicine 57,891

Internal medicine 57,155

Osteopathic medicine 13,740

Cardiology 8,327

Gastroenterology 3,344

Allergy/Immunology 1,316

TOTAL 146,000

PRINT FREQUENCY: Monthly

CLOSING DATES
Space Reservations and 
Cancellations: On or about the 1st 
day of the month preceding issue 
date. Mails by the 15th of the month.
Ad Materials: Due by the first week 
of the month preceding issue date.
Line Ads: 1st day of the month 
preceding issue date.

BONUS DISTRIBUTION  
American Academy of Family Physicians’ 
(AAFP) Annual Meeting and Multiple 
Pri-Med Conferences.

● 4 color: $7,560 per issue
● 2 color: $5,900 per issue
● Free Line Ads: All display ads get 

5 free black & white line ads

Primary care physicians refer to MPR over 12.5 million times a month1

MPR®
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MONTHLY PRESCRIBING REFERENCE®

www.eMPR.com

OCTOBER 2014

NEW PRODUCTS

Dalvance  PAGE A10

Dalbavancin to treat acute bacterial skin 

and skin structure infections (ABSSSI) 

Invokamet  PAGE A11

Canagliflozin + metformin to treat 

type 2 diabetes mellitus (T2DM)

Jardiance  PAGE A12

Empagliflozin to treat T2DM

 1 Allergic Disorders 

 3 Cardiovascular Disease

 50 Dermatological Disorders

 61 Endocrine Disorders

 92 Gastrohepatic Disorders

 118 Immunization

 123 Infectious Diseases

 155 Metabolic Disorders

 162 Musculoskeletal Disorders

 178 Neurologic Disorders

 188 Nutrition

 189 Ob/Gyn

 199 Ophthalmic Disorders

 202 Otic Disorders

 203 Pain Management

 223 Psychiatric Disorders

 267 Respiratory Disorders

 293 Urological Disorders

OVER 2300 FORMULATIONS 

IN THERAPEUTIC SECTIONS

Double your exposure with LINE ADS 
across the bottom of the drug monograph pages

Line Ad Packages 
(15 ads per issues)★
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AUDIENCE PENETRATION1

• More than 9 out of 10 physicians reported 
receiving the MPR Pediatricians’ Edition

• Of those reported receiving the edition, 97% 
indicated that they use it

• 60% of users refer to MPR 30 to 60 times a 
month

HIGHLIGHTS
• Abbreviated drug monographs for more than 

1,500 prescription and OTC product formulations 
organized into 18 therapeutic sections 

• New Products and Newslines on pediatric 
pharmaceuticals and drug therapy

• Children’s Dosing field highlighted for easy 
referencing

• Clinical charts on immunization guidelines and 
pediatric treatment regimens

1. Glickman Research Associates, 2011 MPR Pediatrician Usage Survey.

PRICING & BILLINGCIRCULATION
Included below is the full universe of 
office-based physicians specializing in 
pediatrics. 

Pediatrics 38,064

TOTAL 38,064

PRINT FREQUENCY 
Semiannually
● Spring/Summer issue mailed in 

April 
● Fall/Winter issue mailed in 

September

CLOSING DATES
Issue Ad Close Materials

Spring/Summer March 30 April 1
(April)

Fall/Winter October 21 October 23
(September)

BONUS DISTRIBUTION  
Bonus distribution at the American 
Academy of Pediatrics (AAP) Annual 
Meeting.

EXTRA COPY 
PROGRAM REACH
Reach other clinicians via direct 
mail or rep delivery

MPR extra copies
● Option to include logo on front 

cover and back cover ad
● Pricing: See your Account 

Manager for more information

● 4 color: $7,560 per issue
● 2 color: $5,900 per issue
● Free Line Ads: All display ads get 

5 free black & white line ads

Used by pediatricians more than 3.8 million times per month1

MPR Pediatricians’ Edition®

Double your exposure with LINE ADS 
across the bottom of the drug monograph pages

Line Ad Packages 
(15 ads per issues)★

2015 Ad Rates

Black & White

Frequency 1 Page

1×  $11,730 

6×  $11,430 

12×  $11,150 

24×  $10,910 

36×  $10,690 

48×  $10,450 

60×  $10,240 

72×  $10,040 

96×  $9,880 

120×  $9,720 

144×  $9,580 

Color

     4-Color Charge                  $2,860

YOUR AD 
HERE

SPRING/SUMMER 2014

NEW PRODUCTS

Grastek  PAGE A8

Timothy grass pollen allergen extract

Myalept  PAGE A8

For congenital or acquired generalized 
lipodystrophy complications

Oralair  PAGE A8

Mixed pollens allergen extract

 1 Allergic Disorders 
 4 Cardiovascular Disease
 13 Dermatological Disorders
 27 Endocrine Disorders
 33 Gastrohepatic Disorders
 44 Immunization
 56 Infectious Diseases
 82 Musculoskeletal Disorders
 85 Neurologic Disorders
 94 Nutrition
 102 Ob/Gyn
 108 Ophthalmic Disorders
 112 Oral Health
 113 Otic Disorders
 115 Pain Management
 120 Psychiatric Disorders
 139 Respiratory Disorders
 166 Urological Disorders

OVER 1500 FORMULATIONS 
IN THERAPEUTIC SECTIONS

www.eMPR.com

PEDIATRICIANS’ EDITION®
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Infantile Hemangioma 
Treatment Approved 

See page A9

SPRING/SUMMER 2014

NEW PRODUCTS

Grastek  PAGE A8

Timothy grass pollen allergen extract

Myalept  PAGE A8

For congenital or acquired generalized 

lipodystrophy complications

Oralair  PAGE A8

Mixed pollens allergen extract

 1 Allergic Disorders 

 4 Cardiovascular Disease

 13 Dermatological Disorders

 27 Endocrine Disorders

 33 Gastrohepatic Disorders

 44 Immunization

 56 Infectious Diseases

 82 Musculoskeletal Disorders

 85 Neurologic Disorders

 94 Nutrition

 102 Ob/Gyn

 108 Ophthalmic Disorders

 112 Oral Health

 113 Otic Disorders

 115 Pain Management

 120 Psychiatric Disorders

 139 Respiratory Disorders

 166 Urological Disorders

OVER 1500 FORMULATIONS 

IN THERAPEUTIC SECTIONS

www.eMPR.com
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See page A9
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AUDIENCE PENETRATION1

• 57% of users indicate they used the publication 
in the past 7 days 

• 32% of users keep the current edition on the 
counter

• 50% of users keep the publication in the 
pharmacy bookcase

HIGHLIGHTS
• Abbreviated drug monographs for more 

than 2,300 prescription and OTC product 
formulations organized into 19 therapeutic 
sections. Includes generic availability 
information.

• New Products reviews recent FDA approvals
• Generics newslines indicate what products 

are now available generically
• Newslines provide brief reviews of advances 

and developments in prescription and OTC 
products 

1. E.T. Media Research, 2011 Survey of Usage of MPR Pharmacists’ Edition

PRICING & BILLINGCIRCULATION
Chain (Pharmacist-in-Charge)  35,995*

Independent 16,312*
(Pharmacist-in-Charge)

Headquarter Executives 320

TOTAL 52,627

* SK&A Verified by name

PRINT FREQUENCY 
Quarterly
● Mailed mid-month in February, 

May, September, and November

CLOSING DATES
Issue Ad Close Materials

Spring January 21 January 28
(February)

Summer (May) April 23 April 30

Fall (August) August 18 August 24

Winter October 15 October 20
(November)

EXTRA COPY 
PROGRAM REACH
Reach other clinicians via direct 
mail or rep delivery

MPR extra copies
● Option to include logo on front 

cover and back cover ad
● Pricing: See your Account 

Manager for more information

● 4 color: $7,560 per issue
● 2 color: $5,900 per issue
● Free Line Ads: All display ads get 

5 free black & white line ads

Pharmacists use MPR more than 4.1 million times per month 
to verify prescriptions1

MPR Pharmacists’ Edition®

Double your exposure with LINE ADS 
across the bottom of the drug monograph pages

Line Ad Packages 
(15 ads per issues)★

2015 Ad Rates

Black & White

Frequency 1 Page

1×  $11,000 

6×  $10,820 

12×  $10,670 

24×  $10,410 

36×  $10,270 

48×  $10,140 

60×  $10,050 

72×  $9,940 

96×  $9,720 

120×  $9,660 

144×  $9,560 

Color

     4-Color Charge                  $2,860

YOUR AD 
HERE
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 1 Allergic Disorders 

 3 Cardiovascular Disease

 48 Dermatological Disorders

 64 Endocrine Disorders

 84 Gastrohepatic Disorders

 106 Infectious Diseases 

 130 Metabolic Disorders

 131 Musculoskeletal Disorders

 147 Neurologic Disorders

 162 Nutrition

 163 Ob/Gyn

 174 Ophthalmic Disorders

 180 Pain Management

 206 Psychiatric Disorders

 236 Respiratory Disorders

 258 Urological Disorders

OVER 2300 FORMULATIONS 
IN THERAPEUTIC SECTIONS

www.eMPR.com

SUMMER 2014
NEW PRODUCTS

Anoro Ellipta  PAGE A8

Umeclidinium + vilanterol for COPD

Aptiom  PAGE A8

Eslicarbazepine for partial-onset seizures

Duavee  PAGE A8

Conju gated estrogens + bazedoxifene 

Farxiga  PAGE A9

Dapagliflozin to treat T2DM 

Otezla  PAGE A9

Apremilast to treat psoriatic arthritis

Zohydro ER  PAGE A9

Hydrocodone for severe pain management

PHARMACISTS’ EDITION®
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 1 Allergic Disorders 

 3 Cardiovascular Disease

 48 Dermatological Disorders

 64 Endocrine Disorders

 84 Gastrohepatic Disorders

 106 Infectious Diseases 

 130 Metabolic Disorders

 131 Musculoskeletal Disorders

 147 Neurologic Disorders

 162 Nutrition

 163 Ob/Gyn

 174 Ophthalmic Disorders

 180 Pain Management

 206 Psychiatric Disorders

 236 Respiratory Disorders

 258 Urological Disorders

OVER 2300 FORMULATIONS 

IN THERAPEUTIC SECTIONS

www.eMPR.com

SUMMER 2014

NEW PRODUCTS

Anoro Ellipta  PAGE A8

Umeclidinium + vilanterol for COPD

Aptiom  PAGE A8

Eslicarbazepine for partial-onset seizures

Duavee  PAGE A8

Conju gated estrogens + bazedoxifene 

Farxiga  PAGE A9

Dapagliflozin to treat T2DM 

Otezla  PAGE A9

Apremilast to treat psoriatic arthritis

Zohydro ER  PAGE A9

Hydrocodone for severe pain management

PHARMACISTS’ EDITION®



  MPR: The right dose of information  6

AUDIENCE PENETRATION1

• 81% of PA/NP users indicate they used the 
publication in the past 7 days 

• 67% of users report using the publication in the 
past 24 hours 

• 77% of users keep MPR in their office
• 47% of users keep their old copies of MPR; 

36% pass it along to a colleague

HIGHLIGHTS
• Abbreviated drug monographs for more than 

2,300 prescription and OTC product formulations 
organized into 19 therapeutic sections

• New Products reviews to keep clinicians up to 
date on medications recently made available

• Newslines provide brief reviews of advances 
and developments in pharmaceuticals and 
drug therapy

• Clinical charts designed for use at the point-
of-care

 1. Kantar Media Professional Health, 2013 MPR Physician Assistants & Nurse 
Practitioners’ Usage Survey.

PRICING & BILLINGCIRCULATION
Nurse Practitioners 56,286

Physician Assistants 47,397 

TOTAL 103,683

PRINT FREQUENCY 
Quarterly
● Mailed mid-month in February, 

May, August, and November

CLOSING DATES
Issue Ad Close Materials

Spring January 20 January 22
(February)

Summer April 16 April 21
(May)

Fall July 22 July 28
(August)

Winter October 13 October 16
(November)

BONUS DISTRIBUTION  
Bonus distribution at the AANP 
National Conference, AAPA Annual 
Conference, and several national NP 
and PA conferences.

EXTRA COPY 
PROGRAM REACH
Reach other clinicians via direct 
mail or rep delivery

MPR extra copies
● Option to include logo on front 

cover and back cover ad
● Pricing: See your Account 

Manager for more information

● 4 color: $7,560 per issue
● 2 color: $5,900 per issue
● Free Line Ads: All display ads get 

5 free black & white line ads

Used over 15.6 million times per month by PAs and NPs1

MPR Nurse Practitioners’ Edition® and
MPR Physician Assistants’ Edition®

Double your exposure with LINE ADS 
across the bottom of the drug monograph pages

Line Ad Packages 
(15 ads per issues)★

2015 Ad Rates

Black & White

Frequency 1 Page

1× $9,870

6× $9,710

12× $9,610

24× $9,380

36× $9,250

48× $9,130

60× $9,070

72× $8,940

96× $8,750

120× $8,670

144× $8,600

192× $8,510

Color

     4-Color Charge                   $2,860
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 1 Allergic Disorders 

 4 Cardiovascular Disease

 50 Dermatological Disorders

 62 Endocrine Disorders

 81 Gastrohepatic Disorders

 102 Immunization

 109 Infectious Diseases 

 140 Metabolic Disorders

 142 Musculoskeletal Disorders

 157 Neurologic Disorders

 169 Nutrition

 170 Ob/Gyn

 180 Ophthalmic Disorders

 184 Otic Disorders

 185 Pain Management

 207 Psychiatric Disorders

 240 Respiratory Disorders

 267 Urological Disorders

OVER 2300 FORMULATIONS 

IN THERAPEUTIC SECTIONS

www.eMPR.com

FALL 2014

NEW PRODUCTS

Entyvio  PAGE A9

Vedolizumab for ulcerative colitis, Crohn’s

Grastek  PAGE A9

Timothy grass pollen allergen extract

Hetlioz  PAGE A9

Tasimelteon to treat Non-24

Oralair  PAGE A10

For grass pollen-induced allergic rhinitis 

Ragwitek  PAGE A10

Short ragweed pollen allergen extract

Zontivity  PAGE A10

Vorapaxar to reduce thrombotic events

PHYSICIAN ASSISTANTS’ EDITION®

 1 Allergic Disorders 

 4 Cardiovascular Disease

 50 Dermatological Disorders

 62 Endocrine Disorders

 81 Gastrohepatic Disorders

 102 Immunization

 109 Infectious Diseases 

 140 Metabolic Disorders

 142 Musculoskeletal Disorders

 157 Neurologic Disorders

 169 Nutrition

 170 Ob/Gyn

 180 Ophthalmic Disorders

 184 Otic Disorders

 185 Pain Management

 207 Psychiatric Disorders

 240 Respiratory Disorders

 267 Urological Disorders

OVER 2300 FORMULATIONS 

IN THERAPEUTIC SECTIONS

www.eMPR.com

Vedolizumab for ulcerative colitis, Crohn’s

Timothy grass pollen allergen extract

For grass pollen-induced allergic rhinitis 

PAGE A10

Short ragweed pollen allergen extract

PAGE A10

Vorapaxar to reduce thrombotic events
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 1 Allergic Disorders 

 4 Cardiovascular Disease

 50 Dermatological Disorders

 62 Endocrine Disorders

 81 Gastrohepatic Disorders

 102 Immunization

 109 Infectious Diseases 

 140 Metabolic Disorders

 142 Musculoskeletal Disorders

 157 Neurologic Disorders

 169 Nutrition

 170 Ob/Gyn

 180 Ophthalmic Disorders

 184 Otic Disorders

 185 Pain Management

 207 Psychiatric Disorders

 240 Respiratory Disorders

 267 Urological Disorders

OVER 2300 FORMULATIONS 

IN THERAPEUTIC SECTIONS

www.eMPR.com

FALL 2014

NEW PRODUCTS

Entyvio  PAGE A9

Vedolizumab for ulcerative colitis, Crohn’s

Grastek  PAGE A9

Timothy grass pollen allergen extract

Hetlioz  PAGE A9

Tasimelteon to treat Non-24

Oralair  PAGE A10

For grass pollen-induced allergic rhinitis 

Ragwitek  PAGE A10

Short ragweed pollen allergen extract

Zontivity  PAGE A10

Vorapaxar to reduce thrombotic events

NURSE PRACTITIONERS’ EDITION®

YOUR AD 
HERE

M
P

R
 N

U
R

S
E

 P
R

A
C

T
IT

IO
N

E
R

S
’ E

D
IT

IO
N

® 
F

A
LL 20

14

 1 Allergic Disorders 
 4 Cardiovascular Disease
 50 Dermatological Disorders
 62 Endocrine Disorders
 81 Gastrohepatic Disorders
 102 Immunization
 109 Infectious Diseases 
 140 Metabolic Disorders
 142 Musculoskeletal Disorders
 157 Neurologic Disorders
 169 Nutrition
 170 Ob/Gyn
 180 Ophthalmic Disorders
 184 Otic Disorders
 185 Pain Management
 207 Psychiatric Disorders
 240 Respiratory Disorders
 267 Urological Disorders

OVER 2300 FORMULATIONS 
IN THERAPEUTIC SECTIONS

www.eMPR.com

FALL 2014
NEW PRODUCTS

Entyvio  PAGE A9

Vedolizumab for ulcerative colitis, Crohn’s

Grastek  PAGE A9

Timothy grass pollen allergen extract

Hetlioz  PAGE A9

Tasimelteon to treat Non-24

Oralair  PAGE A10

For grass pollen-induced allergic rhinitis 

Ragwitek  PAGE A10

Short ragweed pollen allergen extract

Zontivity  PAGE A10

Vorapaxar to reduce thrombotic events

NURSE PRACTITIONERS’ EDITION®

YOUR AD 
HERE

 140 Metabolic Disorders
 142 Musculoskeletal Disorders
 157 Neurologic Disorders
 169 Nutrition
 170 Ob/Gyn
 180 Ophthalmic Disorders
 184 Otic Disorders
 185 Pain Management
 207 Psychiatric Disorders
 240 Respiratory Disorders
 267 Urological Disorders

www.eMPR.com

Hetlioz  PAGE A9
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Specifications & Mechanical Requirements

Cover TipsBelly Bands
MECHANICAL SPECIFICATIONS

Full-page Mechanical    

Requirements Width Depth

Trim Size  5 ¼  ” 8 ¼  ”

Live Area  4 ¾  ” 7 ¾  ”

Bleed  5 ½  ” 8 ½  ”

Full-page Mechanical    

Requirements Width Depth

2⁄3 Page  3 3⁄8” 7 ¾  ”

½   Page Vertical  2 3⁄8” 7 ¾  ”

½   Page Horizontal  4 ¾  ” 3 ¾  ”

1⁄3 Page Vertical  1 ½  ” 7 ¾  ”

1⁄3 Page Horizontal  4 ¾  ” 2 ½  ”

Line Ads  4 ½  ”     ½  ”

Bleed Sizes: Add 1⁄8” all around. 
Type of Binding: Perfect
Reproduction Requirements: 
See Acceptable Ad Formats.
Disposition of Reproduction Material: 
Reproduction material will be held one year 
from date of last insertion and then destroyed, 
unless specifically instructed otherwise.

ACCEPTABLE AD FORMATS
These formats are for all publications 
and are listed in the order of preference.

Specifications
● PDF/X-1a files recommended
● Please supply PDFs as single pages. 

Export settings can be found here: 
http://www.rrdonnelley.com/prepress/
prepare/indesign/export-pdf.aspx.

FOLD IN SPECS
Trim Size: 16 ½  ” x 3” (flat)
Stock: 100# white gloss coated text
Color: 4/0 process over black, bleed
Binding: glue tipped to a specific page
Pricing Includes: standard postage to 
polybag with edition

WRAP AROUND SPECS
Trim Size: 14” x 3” (flat)
Stock: 100# white gloss coated text
Color: 4/0 process over black, bleed
Binding: glue tipped around book
Pricing Includes: standard postage to 
polybag with edition

2-PAGE COVER TIPS 
Trim: 5.25” x 8.25”
Stock: 100# text
Color: 4/0
Binding: glue tipped to cover
Pricing Includes: polybag and postage 
with edition

Amount Price Per Unit

2,500 $6,750 $2.70 

5,000 $10,500 $2.10 

10,000 $18,000 $1.80 

15,000 $25,500 $1.70 

20,000 $33,000 $1.65 

25,000 $40,250 $1.61 

30,000 $47,700 $1.59 

40,000 $62,800 $1.57 

50,000 $75,000 $1.50 

75,000 $107,250 $1.43 

100,000 $135,000 $1.35 

150,000 $192,000 $1.28 

Amount Price Per Unit

2,500  $5,250  $2.10 

5,000  $7,830  $1.57 

10,000  $11,340  $1.13 

15,000  $14,175  $0.95 

20,000  $17,100  $0.86 

25,000  $19,800  $0.79 

30,000  $22,410  $0.75 

40,000  $24,840  $0.62 

50,000  $30,150  $0.60 

75,000  $40,500  $0.54 

100,000  $49,500  $0.50 

150,000  $67,500  $0.45 

Amount Price Per Unit

2,500  $6,225 $2.49

5,000  $8,700 $1.74 

10,000 $12,600 $1.26 

15,000 $15,750 $1.05 

20,000 $19,000 $0.95 

25,000 $22,000 $0.88 

30,000 $24,900 $0.83 

40,000 $27,600 $0.69 

50,000 $33,500 $0.67 

75,000 $45,000 $0.60 

100,000 $55,000 $0.55 

150,000 $75,000 $0.50 

Outside Inside

INSERTS 
Trim: 5.25” x 8.25” (Production must be 
contacted for supplied inserts)
Stock: 100# text
Color: 4/4
Binding: perfect bound with edition
Pricing Includes: postage

OUTSERTS See your Account Manager 
for more information

● Include standard trim and bleed marks 
(outside of live and bleed areas).

For digital ad specs, please visit:
eMPR.com/digitaladspecs

ROB materials to:
Kathleen Grinder, Haymarket Media
114 W. 26th St. 4th Fl, New York, NY 10001
mpr.prodmngr@haymarketmedia.com
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WHAT’S NEW IN 2015
● BrandInsights (HCP Level Data)

— Measure in real time the 
content your target audience 
engages with and the actions 
they take after they engage

● BrandConnect (Native Advertising)
— Deliver your messaging within 

MPR’s editorial/content stream 
for increased engagement

● Premium Side Bar Ads
— High impact ad units sit outside 

the content of a page to be 
100% viewable at all times

● Tiered Pricing
— Scaled pricing now available 

for section sponsorships and 
subsection takeovers

COMBINATION 
HAYMARKET DISCOUNT
Any 2 Haymarket sites 2.5%

Any 3 Haymarket sites 5%

ADDITIONAL FEES
Expandable or video banners  5%

Half-page ad (300×600) 10%

Geotargeted campaigns 10%
(available based on estimated inventory
to the selected geographies) 

More than 1 million page views per month

eMPR.com

WHAT’S NEW IN 2015
●

More than 1 million page views per month

eMPR.com

Leaderboard  728×90

Half Page  300×600

Medium Rectangle  300×250

Most IAB Rising Star ads accepted SUPPORTED AD UNITS

Slim IMU (3:1 Rectangle)  300×100

Navigation Bar Ad  1000×30

“MPR offers point-of-care 
exposure and repeat exposures. 

Its family of publications and 
multichannel products reaches so 

many target audiences.”

DIGITAL THAT MAKES A DIFFERENCE
• Maximize exposure

• Reach engaged healthcare professionals 
who rely on eMPR.com throughout their 
daily workflow for its robust offering of 
up-to-date drug information plus effective 
and efficient clinical tools

• Reach: 473,000+ unique visitors each month. 

• Engagement: 3,300+ new site registrants 
per month
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eMPR.com

Contextual Opportunities cpm price (net/net)

Therapeutic Subsection Takeover + Monograph Sponsorship
• Exclusive sponsorship of a single subsection (100% SOV within a therapeutic 

subsection)
• Impressions delivered are dependent on subsection traffic
• Sold on a first-come, first-served basis each month
• Each brand retains the right to place an ad on its own monograph

Flat rate
Tier 1: $10,500
Tier 2: $8,400
Tier 3: $6,300

Run-of-Section + Monograph Sponsorship 
• Sponsorship of a Therapeutic Section
• Ad appears only within the Therapeutic Section
• Non-exclusive, except on monograph page
• Subsection Takeover takes precedence
• Impressions delivered are dependent on section traffic
• Each brand retains the right to place an ad on its own monograph

Flat rate

Tier 1: $4,785

Tier 2: $3,300

Tier 3: $2,000

Clinical Chart Sponsorship
• 100% SOV on MPR’s popular and highly used clinical chart references

Flat rate $1,000/mo

MonographPLUS
• Promote your brand with actionable links at the point the prescriber is viewing 

your drug monograph
 — 150 characters and up to 6 lines in your monograph
 — Plain text only; no bold, underline, italics, or different fonts

Flat rate

$550/mo  
or  

$1,050/mo combo 
buy of web+app

Video Embedding
• Embed pre-approved promotional or educational webcasts and videos beside 

relevant monograph(s)

$130 

CPM or 

Flat rate

$130 CPM for run of  
section sponsorship

$1,575 brand  
monograph  
sponsorship 

Search Key Words
• 100% SOV on the Search Results Page for up to 3 key words

Free value add with 
any digital campaign

Home Page Opportunities

Home Page Takeover (Roadblock)
• 100% SOV…own all ad inventory on home page for 1 day
• Cannot run at same time as Home Page Peel ad, unless same brand buys both 
• Available for maximum 2 weeks each month
• A minimum of 2 ad units is required

Flat rate $3,000/day

Prestitial
• 100% SOV…sits “over” the site, and all pages are routed through the ad
• Appears once per visitor per 24 hours
• e-Newsletter days are highest traffic days

Flat rate

$3,750/day

$15,000/week  
(7 days for price of 4; 

105K impressions)

Text Ads

ROS Text Ads
• Client provides 1 text ad, which appears on every page of the site 
• Use as a resource to drive clinicians to specific offerings (samples, study reprint, 

trial recruitment, adherence programs)
• Use your Google Search Ad for copy

N/A $595/mo

Online Opportunities cpm price (net/net)

Run of Site (ROS) Banner Ads
• 50,000 impressions/month to any visitor of the site (Physicians, Nurse 

Practitioners, Physician Assistants, Pharmacists, other)
• A minimum of two ad units is required

$90 $4,500/mo

Profession-Targeted Banner Ads
• Impressions served only to the validated profession of your choice  

(Physician, NP, PA, Pharmacists, Nurses, etc)
• A minimum of two ad units is required

$110

Example: 50,000 
impressions/mo to 
50,000 NP/PAs = 

$5,500/mo

Specialty-Targeted Banner Ads
• 50,000 impressions/month to validated physicians within a specific specialty 

(eg, pediatrics, OB/GYNs, cardiology)
• Campaigns targeted to other professions (eg, NP, PA, Pharmacists) may be available 

based on inventory. Some professions (Pharmacists and Nurses) are self-reported
• A minimum of two ad units is required

$170

Example: 25,000 
impressions/mo to 

25,000 Cardiologists 
= $4,250/mo

List-Match Targeted Banner Ads
• Match your list to MPR’s list of validated physicians or other Healthcare 

Professionals (HCPs)
• Impressions delivered will be determined by list match
• A minimum of 2 ad units is required
• NOTE: Creation of a unique list by combining data points (eg, multiple profes-

sions and/or specialties, prescribing data, ICD-9 or CPT codes, etc) will be billed 
at the List-Match Targeted Banner Ad price plus costs to create the list.

$230

Example: 10,000 
impressions/mo to 
target list match 

of 10,000 HCPs = 
$2,300/mo

NEW  BrandInsights (List-Match HCP Level Data)
• Measure in real time what content HCPs or your audience engages with and see 

the actions they take after they engage to develop or validate new audiences
• Can be used to identify engagements within a single marketing message or to 

evaluate different messages
• Specs available upon request

Contact account 
manager

NEW  Premium sidebar ads 
• High impact ad sits outside of the content page on the right and/or left
• Scrolls with the readers so it is 100% viewable at all times

25% premium on 
banner ad rate

Content Posting + Media
• Post your pre-approved promotional webcasts, podcasts, supplements, clinical 

studies, whitepapers, etc
• 100% exclusivity on posting page
• Promote content with actionable links beside relevant monographs
• Specs available upon request

Flat rate

Video/Audio: 
$1,575/mo

Static:  
$1,050/mo

Media:  
$3,700/mo

NEW  BrandConnect (Native Advertising)
• Post educational supplements, whitepapers, videos and webcasts, etc. in MPR’s 

editorial style within the flow of our content for increased engagement
• 25,000 native ad impressions, 250 page views to content, 1,000 companion 

display impressions
• 100% exclusivity on content posting page
• Promote content with actionable links
• Specs available upon request

Flat rate $5,500/2 weeks

      = TARGETED OPPORTUNITY                   Physicians validated against AMA file; NP, PA against NPI number.



Manufacturer

ALAVERT ODT OTC

                          Loratadine 10mg; orally-disintegrating tabs; 
contains phenylalanine; fresh mint, citrus burst, bubble gum 
flavors.

Antihistamine.

ALAVERT ODT

Indications

800-555-9000

Manufacturer info

Allergic rhinitis (seasonal).

Adults and Children

Warnings / Precautions

tongue; swallow with or without water. 10mg 
once daily.

Pfizer

Manufacturer

ALAVERT ODT OTC

                          Loratadine 10mg; orally-disintegrating tabs; 
contains phenylalanine; fresh mint, citrus burst, bubble gum 
flavors.

Antihistamine.

ALAVERT ODT

Indications

800-555-9000

Manufacturer info

Allergic rhinitis (seasonal).

Adults and Children

Warnings / Precautions

tongue; swallow with or without water. 10mg 
once daily.

Pfizer

Manufacturer

800-555-9000

Manufacturer info

Indications
Allergic rhinitis (seasonal).

-
solve on tongue; swallow with or with-
out water. 10mg once daily.

Adults and Children

Hepatic or renal impairment. Pregnan-
cy. Nursing mothers.

Warnings/Precautions

Adults: headache, somnolence, fa-
tigue, dry mouth. Children: nervous-
ness, wheezing, hyperkinesia, abdom-
inal pain, conjunctivitis, dysphonia, 
malaise, upper respiratory infections.

Adverse Reactions

Add Bookmark

ALAVERT ODT OTC

Antihistamine.                       Loratadine 10mg; 
orally-disintegrating tabs; contains 
phenylalanine; fresh mint, citrus burst, 

Back
Carrier 1:20 PM

Manufacturer

800-555-9000

Manufacturer info

Indications
Allergic rhinitis (seasonal).

-
solve on tongue; swallow with or with-
out water. 10mg once daily.

Adults and Children

Hepatic or renal impairment. Pregnan-
cy. Nursing mothers.

Warnings/Precautions

Adults: headache, somnolence, fa-
tigue, dry mouth. Children: nervous-
ness, wheezing, hyperkinesia, abdom-
inal pain, conjunctivitis, dysphonia, 
malaise, upper respiratory infections.

Adverse Reactions

Add Bookmark

ALAVERT ODT OTC

Antihistamine.                       Loratadine 10mg; 
orally-disintegrating tabs; contains 
phenylalanine; fresh mint, citrus burst, 

Back
Carrier 1:20 PM
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WHAT’S NEW IN 2015
● Clinical Chart Sponsorship

— MPR’s popular clinical charts 
are now available on the app. 
Place your ad against these 
charts for highly contexually-
relevant messaging.

● Tiered Pricing
— Scaled pricing now available 

for section sponsorships and 
subsection takeovers

Greater than 1.2 million page views a month

MPR App

SUPPORTED AD UNITS

Standard 320×50

Standard 728×90

Smartphone prestitial 
300×250

App prestitial 
748×1024 (portrait)

App prestitial 
1024×748 (landscape)

Manufacturer

800-555-9000

Manufacturer info

Indications
Allergic rhinitis (seasonal).

-
solve on tongue; swallow with or with-
out water. 10mg once daily.

Adults and Children

Hepatic or renal impairment. Pregnan-
cy. Nursing mothers.

Warnings/Precautions

Adults: headache, somnolence, fa-
tigue, dry mouth. Children: nervous-
ness, wheezing, hyperkinesia, abdom-
inal pain, conjunctivitis, dysphonia, 
malaise, upper respiratory infections.

Adverse Reactions

Add Bookmark

ALAVERT ODT OTC

Antihistamine.                       Loratadine 10mg; 
orally-disintegrating tabs; contains 
phenylalanine; fresh mint, citrus burst, 

Back
Carrier 1:20 PM

Adults and Children

Warnings/Precautions

Adults and Children

Manufacturer

ALAVERT ODT OTC

                          Loratadine 10mg; orally-disintegrating tabs; 
contains phenylalanine; fresh mint, citrus burst, bubble gum 
flavors.

Antihistamine.

ALAVERT ODT

Indications

800-555-9000

Manufacturer info

Allergic rhinitis (seasonal).

Adults and Children

Warnings / Precautions

tongue; swallow with or without water. 10mg 
once daily.

Pfizer

CloseAsth

ASTHMANFERIN

FORADIL ASTHEMODONE

Asthma

Asthma~antiasthmatics

Asthma Management During Pre...

Asthma Management: children 0...

Asthma Management: children 5...

Carrier 1:20 PM

“Expertise. That is what I like 
most about MPR. They have a 

highly qualified staff that brings 
value to campaigns.”

ON THE MOVE WITH MOBILE
• Catch the attention of busy healthcare 

professionals on the move throughout their 
day, and when it matters most – at the point 
of care, at the point of decision making

• Reach: 368,000+ downloads

• Engagement: 245,000+ unique app opens 
per month

• 89% of HCPs say drug reference apps are 
important to their clinical decision making

— 55% of users refer to the MPR app multiple 
times a day
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MPR App

Online Opportunities cpm price (net/net)

Run of App Banner Ads
• 50,000 impressions/month to any visitor of the site (Physicians, Nurse 

Practitioners, Physician Assistants, Pharmacists, other) 
• 100% SOV on any page at any given time
• SSM Sponsorship ad placements takes precedent over Run-of-App ads
• Create your own mobile ad or use the approved copy from your Google text ad(s)
• We can create “Click to Dial” ads that connect to a phone number of your 

choice
We recommend that your mobile ads link to a mobile optimized Web site or 
landing page.

$90 $4,500/mo

Profession-Targeted Mobile Ads
• Impressions served only to the validated of your choice (Physician, NP, PA, 

Pharmacists, Nurses, etc)
$110

Example: 50,000 
impressions/mo 

to 50,000 MDs = 
$5,500/mo

Specialty-Targeted Mobile Ads
• Impressions to validated physicians within a specific specialty (eg, pediat-

rics, OB/GYNs, cardiology)
• Campaigns targeted to other professions (eg, NP, PA, Pharmacists) may be 

available based on inventory. Some professions (Pharmacists and Nurses) 
are self-reported

$170

Example: 25,000 
impressions/mo to 

25,000 Pediatricians 
=$4,250/mo

List-Match Mobile Ads
• Match your list to MPR's list of validated physicians and HCPs.
• Impressions delivered will be determined by list match
• NOTE: Creation of a unique list by combining data points (eg, multiple profes-

sions and/or specialties, prescribing data, ICD-9 or CPT codes, etc) will be billed 
at the List-Match Targeted Banner Ad price plus costs to create the list.

$230

Example: 10,000 
impressions/mo 
to target list = 

$2,300

Mobile Prestitial
• 100% SOV
• Appears once per visitor per 24 hours

Flat rate $1,130/day

MobileConnections
• Profession-Targeted Push Notifications

 — Impressions served only to the validated profession of your choice (MD, 
NP, PA, Pharmacists, Nurses, etc)

 — Out-of-app push notifications sent to target audience to drive user to 
your sponsored message. Text copy will reside in the News box along 
with external links provided (product/company site, PI)

 — Sponsored message is automatically pushed to the top of the News box 
every 5 days for the duration of the campaign

 — Impressions delivered will be determined by profession selected

$115

Example: 50,000 
impressions/mo 

to 50,000 MDs = 
$5,750/mo

MobileConnections
• Specialty-Targeted Push Notifications

 — Impressions to validated physicians within a specific specialty (eg, pedi-
atrics, OB/GYNs, cardiology)

 — Out-of-app push notifications sent to target audience to drive user to 
your sponsored message. Text copy will reside in the News box along 
with external links provided (product/company site, PI)

 — Sponsored message is automatically pushed to the top of the News box 
every 5 days for the duration of the campaign

 — Impressions delivered will be determined by specialty selected

$180

Example: 25,000 
impressions/mo to 
25,000 OB/GYNs 

= $4,500/mo

Contextual Opportunities cpm price (net/net)

Therapeutic Subsection Takeover + Monograph Sponsorship
• Exclusive sponsorship of a single subsection (100% SOV within a  

therapeutic section)
• Impressions delivered are dependent on subsection traffic
• Sold on a first-come, first-served basis each month

Flat rate
Tier 1: $10,500
Tier 2: $8,400
Tier 3: $6,300

Run-of-Section/Subsection + Monograph Sponsorship
• Sponsorship of a Therapeutic Section and Subsection
• Ad appears only within the Therapeutic Section
• Non-exclusive, except on monograph page
• Impressions delivered are dependent on section traffic
• Each brand retains the right to place an ad on its own monograph

Flat rate
Tier 1: $4,785
Tier 2: $3,300
Tier 3: $2,000

MonographPLUS
• Promote your brand with actionable links at the point the prescriber 

is viewing your drug monograph
 — 150 characters and up to 6 lines in your monograph
 — Plain text only; no bold, underline, italics, or different fonts

Flat rate

$550/mo 
or  

$1,050/mo combo 
buy of web+app

Search Key Words
• 100% SOV on the Search Results Page for up to 3 key words

Free value add 
with any digital 

campaign

      = TARGETED OPPORTUNITY                   Physicians validated against AMA file; NP, PA against NPI number.

Online Opportunities (continued) cpm price (net/net)

Mobile Connections
• List-Match Push Notifications

 — Match your list to MPR’s list of validated physicians or other Healthcare 
Professionals (HCPs)

 — Out-of-app push notifications sent to target audience to drive user to 
your sponsored message. Text copy will reside in the News box along 
with external links provided (product/company site, PI)

 — Sponsored message is automatically pushed to the top of the News box 
every 5 days for the duration of the campaign

 — Impressions delivered will be determined by list match

$218

Example, 5,000 
impressions/mo 
to target list = 

$1,090/mo



  MPR: The right dose of information  12

HIGHLIGHTS

• Free, opt-in weekly e-Mail newsletters
— MPR Daily Dose

 — MPR First Look
 — MPR Spotlight

• Offer the latest pharmaceutical product news, 
written in the same concise and informative 
manner as MPR

• Contain new products, news, the latest drug 
updates (with links to important monograph 
updates on our website) and CME spotlight.

More than 97,000 opted-in healthcare professionals

MPR e-Mail Opportunities

EDITORIAL E-NEWSLETTERS

MPR Daily Dose
Distributed every evening to over 97,000 
opted-in HCPs. The MPR Daily Dose 
delivers a not-to-be missed recap of the 
day’s top news and trending articles to 
keep HCPs up to date.

MPR First Look
Highlighting new products available 
on the market, MPR First Look 
notifies HCPs of a new therapeutic 
options and features a comprehensive 
slideshow and drug monograph 
to familiarize HCPs with proper 
prescribing of new drugs.

MPR Spotlight 
Distributed monthly to over 70,000 
opted-in HCPs. It delivers resources 
focused on specific disease states and 
conditions to allow for highly 
relevant, contextual messaging.

2015
• January: Musculoskeletal Disorders 
• February: American Heart Month 
• March: National Colorectal Cancer 

Awareness Month 
• April: Sexually Transmitted Infections 

Awareness Month 
• May: Mental Health Month 
• June: National Headache Awareness 

Week (1st to 7th)
• July: Skin Cancer 
• August: National Immunization Month 
• September: National Childhood Obesity 

Awareness Month 
• October: National Breast Cancer 

Awareness Month 
• November: American Diabetes Month
• December: World AIDS Day (1st)

Use your web ads on MPR e-Newsletters!  MPR supports animated GIFs in 
e-Mail and we can include ISI as “text” below a 300×250 ad unit, in a uniquely 
formatted e-Mail that allows you to use your web ads on newsletters!

e-Newsletter Opportunities cpm price (net/net)

Editorial e-Newsletters
• 97,000+ opted-in validated HCPs 

 — Daily Dose 
 — First Look (weekly)
 — Spotlight (monthly)

$2,650 per email/
day. See your Account 
Manager for bulk dis-

counting details.

Text Ads: $525

Specialty Targeted e-Newsletters
• Deliver your ad to just the specialty you want to reach
• Ads run on existing editorial e-Newsletter; content is not 

changed

$2,310

Sponsored Spotlight e-Newsletter
• Disease-specific content from the MPR website
• 100% SOV—only your advertising appears on the newsletter

$5,780

SUPPORTED AD UNITS

Leaderboard  728×90

Medium Rectangle  
300×250

Double IMU  300×600 Resource Center  
728×400

Ad with full ISI  
728×corresponding 

height

Rectangle  300×360
Skyscraper  120×600
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HIGHLIGHTS

MPR has two ways to deliver messages and 
content through targeted delivery channels. 
Live Digital Conference Coverage is a great way
to be part of the latest scientific findings. 
Targeted e-Mail Marketing Programs can reach 
HCPs with the right message, at the right time.

MPR has the proven ability to deliver messages across a variety of media options

MPR Conference Coverage & e-Mail Marketing

MPR FIRST REPORT: 
LIVE DIGITAL 
CONFERENCE COVERAGE

● Multisponsored digital-advertising 
opportunity; editorial coverage 
will appear concurrently 
on all Haymarket sites that are 
relevant

● Ideal program to reach HCPs that 
cannot attend in-person or 
cannot attend all the sessions they 
would like to

● Haymarket editorial staff will report 
on innovative, late-breaking news 
presented at the conference

● Guarantees: 150,000 impressions 
for full 1-year campaign. Bulk of 
impressions to be delivered in the 
first 3 months.

● Advertisers must supply all 4 
digital-ad positions

● Haymarket will do all promotion 
pre- and post-conference to 
improve online attendance 
by e-Mail blasts and other online 
promotion

Conference Coverage Opportunities cpm price (net/net)

First Report
• Reach HCPs that cannot attend in person or 

attend all sessions
• Contextual messaging against innovative, late 

breaking news presented at the conference

N/A
$40,000/per advertiser

max 4 advertisers per conference

E-newsletter Coverage Opportunities cpm price (net/net)

MPRxPress
• Distribute pre-approved material to target list 

of HCPs
• Leverage the strength of MPR to cut through the 

inbox clutter
• Note: Additional fees apply if newsletter needs 

legal review, tracking codes added, etc
• See Account Manager for required specs

N/A

Set-Up Fee 
$1,500 + $0.35 per name; 
sponsor provides content; 

list-matching charges apply

Minimum: $3,000 list fee

MPRAlert
Haymarket creates content; 

consult Account Manager for 
details and pricing

E-MAIL MARKETING 
PROGRAMS 

● E-Mail marketing provides timely 
and cost-effective message delivery

● Use MPR to target your “called 
on” or “no see” HCPs

● Quickly measure ROI, including 
e-Mails delivered, bounces, opens, 
click-throughs, etc

● Include specific links to your branded 
site/portal

● MPR has the proven ability to deliver 
messages across a variety of media 
options
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For more detailed information on each of these products and additional 
custom solutions, please contact the Publisher for a Fact Sheet

Your “go-to” strategic partner for highly impactful custom medical 
communications programs

Custom Solutions

MPR Concise Consult®Custom Pocket References

The Pocket Guide
Generic to Brand Reference 
and Pharmacy Facts

Information
provided by

2012/2013 EDITION

Goodnews 
travels fast.
Your trusted partner has launched 
a line of oral contraceptives.

Sandoz is bringing 
several generic options 
to pharmacies, and 
everyone should like 
the sound of that.

W

RESPIRATORY 
POCKET REFERENCE

2014 EDITION
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MPR Integrated Prescribing Alert

HIGHLIGHTS
• Integrate promotional messages into trusted
 clinical context
• Deploy via proven distribution channels
• Leverage trusted brands & third-party credibility

WEB DATABASE SOLUTIONS
• iframe solutions
• Microsite development
• Clinical calculators

MPRxPress Direct Mail & Email MPR Fact Pack®
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US Postage
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Permit #XXX
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MPR PRESCRIBING ALERT®
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ADHD  
Treatment  

Option

PRI Healthcare Solutions,  
Division of Haymarket Media, Inc.
25 Philips Parkway, Suite 104
Montvale, NJ 07645
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PRESCRIBING ALERT®

Dear Healthcare Professional,

At MPR we strive to bring you important drug information in a concise and timely fashion.  
In keeping with this goal, we are pleased to bring you this PRESCRIBING ALERT about 
Quillivant XR™ (methylphenidate HCl) CII, a product of P�zer Inc.
Quillivant XR is a central nervous system stimulant indicated for the treatment of attention 
de�cit hyperactivity disorder (ADHD). �e e�cacy of Quillivant XR was established in a 
2-week, placebo-controlled trial in children aged 6 to 12 years with a diagnosis of ADHD. 
Accumulated e�cacy data from other methylphenidate products were also considered.
Quillivant XR has been shown to improve classroom attention and behavior in children  
with ADHD. Quillivant XR demonstrated proven results starting at 45 minutes, 4 hours 
(primary endpoint), and continues to be e�ective to 12 hours post-dosing.

More information about the use of Quillivant XR is available at www.QuilliantXRPro.com.

SELECTED SAFETY INFORMATION
WARNING: ABUSE AND DEPENDENCE

CNS stimulants, including Quillivant XR, other methylphenidate-containing products, 
and amphetamines, have a high potential for abuse and dependence. Assess the risk of abuse 
prior to prescribing, and monitor for signs of abuse and dependence while on therapy.

Please see Important Safety Information on the next page.
Please see full Prescribing Information and Medication Guide,  

including BOXED WARNING regarding Abuse and Dependence, enclosed in the envelope. 

Sincerely,

Madonna Krawczyk, PharmD 
Director of Clinical Communications 
MPR Custom Programs

(Important Safety Information on next page)

Madonna Krawczyk, PharmD

REFERENCE

1. Quillivant XR [prescribing information]. New York, NY: P�zer Inc; 2013.
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√ MPR PRESCRIBING ALERT

Quillivant XR™
(methylphenidate HCl) CII

[√]  First and only extended-release oral suspension for ADHD treatment
 ■  Quillivant XR™ (methylphenidate HCl) has once-daily administration—in the morning,  

with or without food

SELECTED SAFETY INFORMATION

WARNING: ABUSE AND DEPENDENCE
CNS stimulants, including Quillivant XR, other methylphenidate-containing products, and  
amphetamines, have a high potential for abuse and dependence. Assess the risk of abuse prior to  
prescribing, and monitor for signs of abuse and dependence while on therapy.

Company: P�zer Inc.
Pharmacologic Class: Central nervous system 
stimulant.
Formulation: Extended-release oral suspension 
(concentration a�er reconstitution with water):  
25 mg/5 mL (5 mg/mL).
Indication: For the treatment of attention de�cit 
hyperactivity disorder (ADHD). �e e�cacy of 
Quillivant XR was established in a 2-week, placebo-
controlled trial in children aged 6 to 12 years with a 
diagnosis of ADHD. Accumulated e�cacy data from 
other methylphenidate products were also considered.
Dosing: •<6yrs: not established. •≥6yrs: 
Recommended starting dose: 20 mg (4 mL). •Once 
daily in the morning with or without food. •Dose  
may be titrated weekly in increments of 10 mg (2 mL) 
to 20 mg (4 mL); max 60 mg daily. •Dose should be 
individualized according to the needs and responses  
of the patient. •Shake vigorously for 10 seconds before 
each use. •Reevaluate periodically to assess the 
long-term usefulness in maintenance therapy. 
•Reduce dosage or discontinue therapy if patients 
exhibit paradoxical aggravation of symptoms or other 
side e�ects. •Discontinue drug if improvement is not 
observed a�er an appropriate dose adjustment over a 
one-month period.
Contraindications: Known hypersensitivity to 
methylphenidate or product components. During or 
within 14 days of monamine oxidase inhibitors (MAOIs).

Boxed Warning:  High potential for abuse 
and dependence. Assess risk of abuse and 
monitor for signs of abuse and dependence 
while on therapy. 
Warnings & Precautions: •Risk of sudden death in 
patients with known structural cardiac abnormalities, 
cardiomyopathy, serious arrhythmias, and coronary 
artery disease. Evaluate if chest pain, unexplained 
syncope, arrhythmias or other serious cardiac problems 
develop. •Monitor for hypertension and tachycardia. 
•May cause psychotic or manic symptoms in patients 
with no prior history. May exacerbate symptoms in 
patients with pre-existing psychiatric illness. Evaluate for 
bipolar disorder prior to use. •Peripheral vasculopathy 
including Raynaud’s phenomenon may develop,  
carefully observe for digital changes. •Monitor height 
and weight of children due to risk of long term 
suppression of growth. 
Interactions: See Contraindications. Concomitant 
MAOIs can cause hypertensive crisis.
Special Populations: Pregnancy (Cat. C). Nursing 
mothers: not recommended.
Adverse Reactions: Appetite decreased, insomnia, 
nausea, vomiting, dyspepsia, abdominal pain, weight 
decreased, anxiety, dizziness, irritability, a�ect lability, 
tachycardia, blood pressure increased.
How Supplied: Bottles of powder for 
reconstitution—300 mg/60 mL; 600 mg/120 mL;  
750 mg/150 mL; 900 mg/180 mL.

(continued on next page)

Please see Important Safety Information and Indication on page 6.

Please see full Prescribing Information and Medication Guide,  
including BOXED WARNING regarding Abuse and Dependence, enclosed in the envelope.

1

Information summarized from Highlights section of Prescribing information.   
Please see Important Safety Information and Indication on page 6.
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ONFI (clobazam)  
in the Adjunct Management of  

Seizures Associated with 
Lennox-Gastaut syndrome in 

patients 2 years of age or older

Healthcare Professionals  
 • Overview of Lennox-Gastaut syndrome

 •  Introducing ONFI

 •  ONFI  and Safety

 •  ONFI Free Trial Offer 

Concise Consult

Please see Important Safety Information on page 6 and  
ONFI full Prescribing Information and Medication Guide. 
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Dear Healthcare Professional,

At MPR we strive to bring you important drug information in a concise and timely fashion. In keeping with this goal, we are pleased to bring you this 
MPRxpress™ from GlaxoSmithKline and �eravance, makers of BREO® ELLIPTA™ (�uticasone furoate 100 mcg and vilanterol 25 mcg inhalation 
powder) for oral inhalation. 
Indications for BREO ELLIPTA 
•  BREO ELLIPTA is a combination inhaled corticosteroid/long-acting beta2-adrenergic agonist (ICS/LABA) indicated for the long-term, once-daily, main-

tenance treatment of air�ow obstruction in patients with chronic obstructive pulmonary disease (COPD), including chronic bronchitis and/or emphysema.
•  BREO ELLIPTA is also indicated to reduce exacerbations of COPD in patients with a history of exacerbations.
•  BREO ELLIPTA is NOT indicated for the relief of acute bronchospasm or for the treatment of asthma.

IMPORTANT SAFETY INFORMATION for BREO ELLIPTA 
WARNING: ASTHMA-RELATED DEATH
•  Long-acting beta2-adrenergic agonists (LABAs), such as vilanterol, one of the active ingredients in BREO ELLIPTA, increase the risk of 

asthma-related death. A placebo-controlled trial with another LABA (salmeterol) showed an increase in asthma-related deaths in subjects 
receiving salmeterol. �is �nding with salmeterol is considered a class e�ect of all LABAs, including vilanterol.

•  �e safety and e�cacy of BREO ELLIPTA in patients with asthma have not been established. BREO ELLIPTA is not indicated for the 
treatment of asthma.

Please see additional important prescribing information below. 

BREO ELLIPTA is the only once-daily ICS/LABA (inhaled corticosteroid/long-acting beta2-agonist) for the maintenance treatment of COPD  
(chronic obstructive pulmonary disease).  
Once-daily BREO ELLIPTA provided sustained duration of action for a full 24 hours (as measured by FEV1.) 
Enclosed you will �nd the BREO ELLIPTA full prescribing information, as well as a product information sheet that highlights key points about  
BREO ELLIPTA and the Important Safety Information. If you would like to receive samples, please �ll out and return the business reply card that  
is also included. 

IMPORTANT SAFETY INFORMATION for BREO ELLIPTA 
CONTRAINDICATIONS
•  BREO ELLIPTA is contraindicated in patients with severe hypersensitivity to milk proteins or who have demonstrated hypersensitivity to either 

�uticasone furoate, vilanterol, or any of the excipients.

WARNINGS AND PRECAUTIONS
• BREO ELLIPTA should not be initiated in patients during rapidly deteriorating or potentially life-threatening episodes of COPD.
•  BREO ELLIPTA should not be used for the relief of acute symptoms, i.e., as rescue therapy for the treatment of acute episodes of bronchospasm. Acute 

symptoms should be treated with an inhaled, short-acting beta2-agonist.
•  BREO ELLIPTA should not be used more often than recommended, at higher doses than recommended, or in conjunction with other medications 

containing LABAs, as an overdose may result. Clinically signi�cant cardiovascular e�ects and fatalities have been reported in association with excessive 
use of inhaled sympathomimetic drugs. Patients using BREO ELLIPTA should not use another medicine containing a LABA (e.g., salmeterol, formoterol 
fumarate, arformoterol tartrate, indacaterol) for any reason.

•  Oropharyngeal candidiasis has occurred in patients treated with BREO ELLIPTA. Advise patients to rinse the mouth without swallowing following 
inhalation to help reduce the risk of oropharyngeal candidiasis.

•  An increase in the incidence of pneumonia has been observed in subjects with COPD receiving BREO ELLIPTA. �ere was also an increased incidence 
of pneumonias resulting in hospitalization. In some incidences these pneumonia events were fatal.

 –  In replicate 12-month studies of 3255 subjects with COPD who had experienced a COPD exacerbation in the previous year, there was a higher 
incidence of pneumonia reported in subjects receiving BREO ELLIPTA 100/25 mcg (6% [51 of 806 subjects]), �uticasone furoate (FF)/vilanterol (VI) 
50/25 mcg (6% [48 of 820 subjects]), and FF/VI 200/25 mcg (7% [55 of 811 subjects]) than in subjects receiving VI 25 mcg (3% [27 of 818 subjects]). 
�ere was no fatal pneumonia in subjects receiving VI or FF/VI 50/25 mcg. �ere was fatal pneumonia in 1 subject receiving BREO ELLIPTA at the 
approved strength (100/25 mcg) and in 7 subjects receiving FF/VI 200/25 mcg (<1% for each treatment group).

•  Physicians should remain vigilant for the possible development of pneumonia in patients with COPD, as the clinical features of such infections overlap 
with the symptoms of COPD exacerbations.

•  Patients who use corticosteroids are at risk for potential worsening of existing tuberculosis; fungal, bacterial, viral, or parasitic infections; or ocular herpes 
simplex. A more serious or even fatal course of chickenpox or measles may occur in susceptible patients. Use caution in patients with the above because 
of the potential for worsening of these infections.

Please see additional Important Safety Information for BREO ELLIPTA on back. 
Please see accompanying full Prescribing Information, including Boxed Warning and Medication Guide, for BREO ELLIPTA.
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IMPORTANT SAFETY INFORMATION

WARNING: SUICIDAL THOUGHTS AND BEHAVIORS 
Antidepressants increased the risk of suicidal thoughts and behavior in children, adolescents, and young adults 
in short-term studies. These studies did not show an increase in the risk of suicidal thoughts and behavior with 
antidepressant use in patients over age 24; there was a reduction in risk with antidepressant use in patients aged 
65 and older. 
In patients of all ages who are started on antidepressant therapy, monitor closely for worsening, and for 
emergence of suicidal thoughts and behaviors. Advise families and caregivers of the need for close observation 
and communication with the prescriber. FETZIMA is not approved for use in pediatric patients.

CONTRAINDICATIONS 
•   FETZIMA is contraindicated in patients with a hypersensitivity to levomilnacipran, milnacipran HCl, or to any excipient in 

the formulation.
•   The use of MAOIs intended to treat psychiatric disorders with FETZIMA or within 7 days of stopping treatment with FETZIMA 

is contraindicated due to an increased risk of serotonin syndrome. The use of FETZIMA within 14 days of stopping an 
MAOI intended to treat psychiatric disorders is also contraindicated.

•   Starting FETZIMA in a patient who is being treated with MAOIs such as linezolid or intravenous methylene blue is also 
contraindicated due to an increased risk of serotonin syndrome.

•  Do not use FETZIMA in patients with uncontrolled narrow-angle glaucoma. 

WARNINGS & PRECAUTIONS 
•   All patients being treated with antidepressants should be monitored appropriately and observed closely for clinical 

worsening, suicidality, and unusual changes in behavior, especially during the first few months of treatment and 
when increasing or decreasing the dose. Consider changing the therapeutic regimen, including possibly discontinuing 
the medication, in patients whose depression is persistently worse or includes symptoms of anxiety, agitation, panic attacks, 
insomnia, irritability, hostility, aggressiveness, impulsivity, akathisia, hypomania, mania, or suicidality that are severe, abrupt 
in onset, or were not part of the patient’s presenting symptoms. Families and caregivers of patients being treated with 
antidepressants should be alerted about the need to monitor patients daily. Prescriptions for FETZMA should be written 
for the smallest quantity of capsules consistent with good patient management, in order to reduce the risk of overdose.

•   Serotonin Syndrome: The development of a potentially life-threatening serotonin syndrome has been reported with 
SNRIs and SSRIs both when taken alone, but especially when co-administered with other serotonergic agents (including 
triptans, tricyclic antidepressants, fentanyl, lithium, tramadol, tryptophan, buspirone, and St. John’s Wort) and with drugs 
that impair metabolism of serotonin (in particular, MAOIs, both those intended to treat psychiatric disorders and also others, 
such as linezolid and intravenous methylene blue). Symptoms of serotonin syndrome may include mental status changes 
(eg, agitation, hallucinations, delirium, and coma), autonomic instability (eg, tachycardia, labile blood pressure, diaphoresis, 
flushing, hyperthermia), neuromuscular symptoms (eg, tremor, rigidity, myoclonus, hyperreflexia, incoordination), seizures, 
and/or gastrointestinal symptoms. If symptoms of serotonin syndrome occur, discontinue FETZIMA and initiate supportive 
treatment. If concomitant use of FETZIMA with other serotonergic drugs is clinically warranted, patients should be aware of a 
potential increased risk for serotonin syndrome, particularly during treatment initiation and dose increases. 

•  SNRIs, including FETZIMA, have been associated with increases in blood pressure. Blood pressure should be measured prior 
to initiating treatment and periodically throughout FETZIMA treatment. Pre-existing hypertension should be controlled before 
initiating treatment with FETZIMA. For patients who experience a sustained increase in blood pressure, discontinuation or 
other appropriate medical intervention should be considered.

•  SNRIs including FETZIMA have been associated with an increase in heart rate. Heart rate should be measured prior to 
initiating treatment and periodically throughout FETZIMA treatment. Pre-existing tachyarrhythmias and other cardiac disease 
should be treated before starting therapy with FETZIMA. For patients who experience a sustained increase in heart rate, 
discontinuation or other appropriate medical intervention should be considered.

•  SSRIs and SNRIs, including FETZIMA, may increase the risk of bleeding events, some serious. Concomitant use of aspirin, 
warfarin, NSAIDs and other anticoagulants may add to this risk.

•   Mydriasis has been reported in association with SNRIs including FETZIMA; therefore, FETZIMA should be used with caution 
in patients with controlled narrow-angle glaucoma. Patients with raised intraocular pressure should be monitored. DO NOT 
use FETZIMA in patients with uncontrolled narrow-angle glaucoma.

•  SNRIs, including FETZIMA, can affect urethral resistance. Caution is advised when using FETZIMA in patients prone to 
obstructive urinary disorders.

•  Symptoms of mania/hypomania were reported in 0.2% of FETZIMA-treated patients and 0.2% of placebo-treated patients in 
clinical studies. As with all antidepressants, FETZIMA should be used cautiously in patients with a history or family history of 
bipolar disorder, mania or hypomania. Prior to initiating treatment with FETZIMA, patients should be adequately screened to 
determine if they are at risk for bipolar disorder. FETZIMA is not approved for use in treating bipolar depression.

•  FETZIMA should be prescribed with caution in patients with a seizure disorder.
•   Discontinuation symptoms, some serious, have been reported with discontinuation of serotonergic antidepressants such as 

FETZIMA. Gradual dose reduction is recommended, instead of abrupt discontinuation, whenever possible. Monitor patients 
when discontinuing FETZIMA. If intolerable symptoms occur following a dose decrease or upon discontinuation of treatment, 
consider resuming the previously prescribed dose and decreasing the dose at a more gradual rate.

•   Advise patients that if they are treated with diuretics or are otherwise volume depleted, or are elderly, they may be at greater 
risk of developing hyponatremia while taking FETZIMA. Although no cases of hyponatremia resulting from FETZIMA treatment 
were reported in the clinical studies, hyponatremia has occurred as a result of treatment with SSRIs and SNRIs. FETZIMA 
should be discontinued in patients with symptomatic hyponatremia and appropriate medical intervention should be instituted. 

ADVERSE REACTIONS 
•   The most commonly observed adverse reactions in MDD patients treated with FETZIMA in placebo-controlled studies (incidence 

≥5% and at least twice the rate of placebo) were: nausea, constipation, hyperhidrosis, heart rate increased, erectile dysfunction, 
tachycardia, vomiting, and palpitations. 

Please refer to the full Prescribing Information for FETZIMA. 
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Lift the burden of depression with FETZIMA™  
(levomilnacipran extended-release capsules)

Prescribing Alert®

√ MPR PRESCRIBING ALERT

FETZIMA™
levomilnacipran extended-release capsules

[√]  FETZIMA has 3 effective dosage strengths: 40 mg, 80 mg, or 120 mg taken once daily1

[√]  Dose adjustment for FETZIMA is not recommended for a range of patient populations1,4

IMPORTANT SAFETY INFORMATION

WARNING: SUICIDAL THOUGHTS AND BEHAVIORS Antidepressants increased the risk of suicidal thoughts and behavior in children, adolescents, and young adults in short-term studies. �ese studies did not show an increase in the risk of suicidal thoughts and behavior with antidepressant use in patients over age 24; there was a reduction in risk with antidepressant use in patients aged 65 and older. In patients of all ages who are started on antidepressant therapy, monitor closely for worsening, and for emergence of suicidal thoughts and behaviors. Advise families and caregivers of the need for close obser-vation and communication with the prescriber. FETZIMA is not approved for use in pediatric patients.

Company: Forest Pharmaceuticals, Inc.Pharmacologic Class: Serotonin and norepinephrine reuptake inhibitor (SNRI).Active Ingredient: Levomilnacipran 20 mg, 40 mg, 80 mg, 120 mg; extended-release capsules.Indication: Treatment of major depressive disorder (MDD). E�cacy and safety for the management of �bromyalgia have not been established.Mechanism of Action: �e exact mechanism of the antidepressant action unknown, but is thought to be related to the potentiation of serotonin and norepinephrine in the central nervous system, through inhibition of reuptake at serotonin and norepinephrine transporters.Dosing: Initially 20 mg once daily for 2 days, and then increase to 40 mg once daily; may increase dose in 40 mg increments at intervals of ≥2 days; max 120 mg once daily.Speci�c Populations: Pregnancy: Cat. C. Nursing mothers: not recommended. Renal impairment: moderate (CrCl 30–59 mL/min): max 80 mg once daily; severe (CrCl 15–29 mL/min): max 40 mg once daily. ESRD: not recommended. Pediatrics: �e safety and e�ectiveness have not been established.Contraindications: During or within 14 days of MAOIs. Concomitant linezolid or IV methylene blue. Uncontrolled narrow-angle glaucoma.Warnings & Precautions: Increased risk of suicidal thinking and behavior in children, adolescents, and young adults; monitor closely for clinical worsening and unusual changes. Monitor for serotonin syndrome; discontinue if develops. Mania/hypomania. Bipolar disorder. Pre-existing hypertension. Cardio- or cerebrovascular disease. 

Arrhythmias. Monitor blood pressure (BP) and heart rate (HR); reduce dose or discontinue if elevation persists. Risk of bleeding. Controlled narrow-angle glaucoma. Obstructive urinary disorders. Seizure disorder. Volume depleted. Reevaluate periodically. Write Rx for smallest practical amount. Avoid abrupt cessation. (See Important Safety Information below and throughout.) Drug Interactions: See Contraindications. Allow at least  14 days a�er MAOI discontinuation before starting levomilnacipran; allow at least 7 days a�er discontinuing levomilnacipran before starting an MAOI. Increased risk of serotonin syndrome with other serotonergic drugs (eg, triptans, tricyclic antidepressants, fentanyl, lithium, tramadol, tryptophan, buspirone, St. John’s Wort) or with drugs that impair serotonin metabolism (eg, MAOIs, linezolid, IV methylene blue). Increased risk of bleeding with concomitant NSAIDs, aspirin, anticoagulants; monitor. Concomitant strong CYP3A4 inhibitors (eg, ketoconazole, clarithromycin, ritonavir): adjust dose to max 80 mg once daily. Avoid alcohol. Caution with other CNS-active drugs, or drugs that can increase BP or HR.Adverse Reactions: Most common (incidence ≥5.0% and at least twice the rate of placebo): nausea, constipation (9.0% vs 3.0%), hyperhidrosis (9.0% vs 2.0%), heart rate increased (6.0% vs 1.0%), erectile dysfunction (6.0% vs 1.0%), tachycardia (6.0% vs 2.0%), vomiting (5.0% vs 1.0%), and palpitations (5% vs 1%).How Supplied: Capsules 20 mg—30 count-bottles;  40 mg, 80 mg, 120 mg—30 count- and 90 count-bottles Titration Pack—1 (2 x 20 mg + 26 x 40 mg).

(continued on next page)

Please see additional Important Safety Information throughout,  including Boxed Warning, and enclosed full Prescribing Information.

1

FPO

To: [Healthcare practitioner’s email] Sent: Day, Month XX, 2013
From: MPR on behalf of Forest Pharmaceuticals, Inc.
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Extended-release 
treatment option  
for major depressive 
disorder  

LEARN MORE 
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ONFI (clobazam)  
in the Adjunct Management of  

Seizures Associated with 
Lennox-Gastaut syndrome in 

patients 2 years of age or older

Healthcare Professionals  
	 •	Overview	of	Lennox-Gastaut	syndrome

	 •		Introducing	ONFI

	 •		ONFI	Efficacy	and	Safety

 •	 ONFI Free Trial Offer 

Concise Consult

Please see Important Safety Information on page 7 and  
ONFI full Prescribing Information and Medication Guide. 
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